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• Net sales dropped by 2 percent to SEK 200. 
Organic sales decreased by 3 percent.

• Adj. EBIT was SEK 52m (51), corresponding to 
an EBIT margin of 26 percent (25).

• EBIT was SEK 57m (51), corresponding to an 
EBIT margin of 29 percent (25).

• Launched D30 and Pro-B3.

• Launching L1600D in Q1 2025.

Highlights Q4 2024
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Insert picture

• Great opportunities in the Cinema 
lighting market with L1600D and future 
product launches.

• Great opportunity with L1600D for large 
still photography studios.

• Great opportunities with flash products 
in a stable still photography market.

• Possible opportunities thanks to Artificial 
Intelligence – light shaping has never 
been this relevant.

• General macro uncertainties e.g., higher 
interest rates and tariffs.
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Great market 
opportunities
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Strong correlation between product launches and sales growth
Net sales, SEKm

Founded

Average 2 product launches per year

Average 0.5 
product launches 

per year 3 launches
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Updating our product offering with 3 products in 2024 
and LED portfolio

LED

New product launches in 2024

Studio lights

Pro-B3

Pro-D3

Pro-11

OCF lights

D30

B10X Plus

B10X

Clic

A2

A10

L1600D

Full range LED portfolio
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Continuing high investments in new product launches 
for future growth

11%
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2019
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2020
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2021

10%

2022
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2023
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2024

77 78

56 51

85
99
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R&D Spend, SEKm R&D Spend/Net sales, %



• Launching L1600D in Q1 2025 - first product 
within the cinema lighting market.

• Key staff in London and LA hired. 

• Full range of products will be launched.

• We will invest in marketing, mainly trade shows 
in 2025.

• We will grow our dealer network slightly with 
additional key dealers. 

• LED products will also be sold to existing 
Profoto customers. 

• Cinema lighting market entry will double TAM.

• We will see an effect on sales towards the end 
of the year. 
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Entering the cinema 
lighting market



Profitable quarter driven by successful product launches
Q4 2024

Adj. EBIT Q4
SEK 52m (51)

+2%1

Net sales Q4
SEK 200m (204)

-2%2

Adj. EBIT 
margin Q4
26% (25%)

1. Adjustments for the period included adjustment of the liability for an acquisition-related earn-out of SEK 5m.  2.Organic growth -3.1%.9
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Growth in Americas and EMEA 
offset by decline in APAC
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Stable sales and EBIT margin and continuing investments in 
product development
2024 full year

Adj. EBIT 2024
SEK 153m (204)

-24%1

Net sales 2024
SEK 731m (787)

-7%2

Adj. EBIT 
margin 2024

21% (26)
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1. Adjustments for the period included adjustment of the liability for an acquisition-related earn-out of SEK 14m.  2.Organic growth -6.5%.



Remain committed to our financial targets

Target 2024

EBIT margin 25-30% 23%

Dividend policy > 50%

Organic sales growth 10% -7%
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2023

26%

-13%

97%63%



 Questions
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